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LADDAWAN CHOOTHONG
MBA (MASTER OF BUSINESS ADMINISTRATION)

CONTACT: TEL. 662-592-1999
E-MAIL: LADDAWAN_C@RMUTT.AC.TH

DEPARTMENT OF APPLIED THAI TRADITIONAL
MEDICINE, FACULTY OF INTEGRATIVE MEDICINE

RAJAMANGALA UNIVERSITY OF TECHNOLOGY
THANYABURI,
PATHUM THANI, 12110, THAILAND

RESEARCH INTEREST
THAI TRADITIONAL MEDICINE
HERBAL MEDICINE



